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Office of Textiles and Apparel 
Overview

The Office of Textiles and Apparel (OTEXA)                                  
develops programs and strategies to                                               
improve the competitiveness of the U.S.                                                                 
textile, apparel, footwear, and travel goods industries

üCompile industry data

üResearch and analysis

üAssist in trade negotiations

üPromote U.S. textile and apparel companies at trade 
events

üDevelop supply chain and sourcing strategies

üExecute U.S. textile and apparel trade policy
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OTEXA Website: Your 
Textile/Apparel Resource

Å Trade Data Reports

ï Major Shippers (Import Data)

ï Export Market

ï Trade Balance

Å Free Trade Agreements

Å Trade preference Programs

ï African Growth and Opportunity  Act (AGOA)

ï Andean Trade Prom0tion and Drug Eradication Act  
(ATPDEA)

ï Caribbean Basin Trade Partnership Act (CBTPA)

ï Haitian Hemispheric Opportunity Through Partnership 
Encouragement Act (Haiti Hope)

Å Statutory Programs

ï Cotton and Wool Tariff Rate Quotas

ï Dominican Republic Earned Import Allowance 
Program

otexa.ita.doc.gov
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OTEXA Services: Conduit to 
Military Sales

Å OTEXA, with its designated Trade Specialist receives 
and disseminates military trade leads from 80 country 
offices of the U.S. Commercial Service

Å OTEXA works with military offices that specialize in 
R&D and product commercialization

Å OTEXA sponsors pavilions and sample booths at 
military trade shows around the world to create market 
exposure, market entry, marketing and sales.  Trade 
show follow-up consists of tailored company specific 
data sheets with leads and contact information

Å OTEXA interfaces with Foreign Military Sales (FMS) 
offices overseas and in Washington to train, create 
awareness and seek new business opportunities

Å OTEXA trains clients on Export Licensing and 
Controls
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OTEXA Services: Conduit to 
Military Sales - Continued

Å OTEXA assists with marketing suggestions/strategies for international 
sales

Å OTEXA offers seminars/webinars on specific topics

Å OTEXA works as a match-maker when a company needs complementary 
product or expanded production capabilities

Å OTEXA can tailor, develop and co-lead a trade mission for trade 
associations

Å OTEXA works with relevant trade associations and military organizations 
to keep abreast of developments and promote your companyôs products

Å OTEXA can assist your company with research and interface with 
universities to facilitate R&D for co -development of your product
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OTEXA Services: Conduit to 
Military Sales - Continued

OTEXA works in tandem with associations such as:

Å American Apparel and Footwear Association 
(AAFA)

Å North Carolina Military Business Center 
(NCMBC)

Å National Textile Center (NTC)

Å Association of the United States Army (AUSA)

Å National Textile Association (NTA)

Å United States Industrial Fabrics Institute 
(USIFI), U.S. branch: Industrial Fabrics 
Association International (IFAI)

Å National Association of Uniform Manufacturers 
(NAUMD)

as well as Embassy offices in Washington, DC 
and state and local Chambers of Commerce 
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Domestic Source Requirements for Clothing & 
Textile Procurement:  DoD

Å Department of Defense (DoD) required by the 
ñBerry Amendmentò to procure domestically 
manufactured textile and apparel products:

ï Purpose: to maintain active industrial base for 
these products

ï Generally applied on fiber forward basis

ï Some companies subsist mostly or solely on DoD
contracts

ï FY 2007 procurement of clothing and textiles by 
the Defense Logistics Agency:  more than $2 
billion worldwide

ÅVisit the OTEXA website at otexa.ita.doc.gov 
for additional information on the Berry 
Amendment
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Domestic Source Requirements for Clothing & 
Textile Procurement:  DHS

Å Provided for in Title VI, Sec. 604 of the        
American  Recovery and Reinvestment 
Act of 2009 (the ñKissell 
Amendmentò).

- Department of Homeland Security (DHS) 
required to procure domestically produced 
certain clothing and other textile items directly 
related to U.S. national security interests

- Requires relevant training for the DHS 
acquisition workforce during FY2009

- Must be applied in a manner consistent with 
U.S. obligations under international 
agreements1

1Covers only the procurement of certain clothing and textile items for the Transportation and Security and the U.S. Coast Guard 
within DHS.
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DOC Contact for the Berry Amendment

Ms. Maria DôAndrea

Office of Textiles and Apparel

U.S. Department of Commerce

Washington, DC 20230

Telephone: (202) 482-1550

Email:  Maria_Dandrea@ita.doc.gov
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U.S. Military Budget Forecast
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Table 2

Budget Authority by Function and Subfunction ð050 National Defense
($ billions*)

FY08 FY09 FY10 FY11 FY12 FY13 FY14

051 DOD Military      674.7 663.7 667.7 596.0 605.1 615.7 629.3

053 Atomic Energy  16.6 22.9 17.7 17.5 17.3 17.3 17.2

054 Def. Activities       4 9 7.0 7.4 7.1 7.0 7.0 7.1

Total 696.2 693.6 692.8 620.6 629.4 640.0 653.6

* Numbers may not add due to rounding.
Source: Budget of the United States Government, Fiscal Year 2010, Historical Table 5.1

ñDefense Firms Expect a Tougher Fight for Profitsò

ñCutbacks in big weapons programs and new Pentagon priorities are making this year look like the end of a winning 

streak for defense contractors.  Major contractors are grappling simultaneously with tighter budgets and faster-than-

usual changes in the Pentagon's needs,ò  according to the Wall Street Journal article of October 22, 2009.   Boeing 

Chairman and Chief Executive James McNerney said on a conference call Wednesday that "we do anticipate 

continued [budget] pressures on all defense programs." 

Wall Street Journal

October 22, 2009



Worldwide Military Expenditures in 2008

Country Military Expenditures 
(USD$)

World $1.46 trillion

United States $607 billion

China $84.9 billion

Russia $58.6 billion

India $30 billion

Brazil $18.5 billion

Rest of the World 
(excluding USA)

$661.0 billion

Source: Stockholm International Peace Research Institute

http:www.sipr.org/yearbook/2009
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Indian Military Defense

A GLANCE THROUGH 

ÅMost of the growth in demand in India is expected to be

for special forces & para-military forces

ÅCurrently, most of the domestic demand for specialized

personal protection equipment is being met by imports

ÅDemand exists for tents & shelters

ÅLack of proper research, standardization & testing is

greatly impeding the growth of protective textiles in

India

Source:  www.Bch.in,  TechTexIndia, July ïSept, 2008 A GLANCE THROUGH
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Indian Military Defense
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Å Total strength:1.5 million individuals 

comprising the Army, Navy, Air Force

Å Approximately 25-30% are involved in 

high risk, counter insurgency & special 

operations in super high altitude areas 

that require protective clothing 


